
Magnifying the Impact of 
your Digital Collections 

Connecting to new 
audiences

It is all about communication 



Marketing - Advertising – Promotion

◦How different?

◦How the same? 

Marketing



Strategic action to magnify impact 

Key actions: 

1. People - delivering value to 

users  

2. Placement - for information 

sharing  

3. Participation – involving 

creators and users in the action



Know users – focus on local community

 Strategies for local users
◦ Targeted users – promotion at launch

◦ Tracking visits

◦ User search behavior

◦ Review feedback

◦ Direct tie to organizational strategies



Promotion to key users

 Key local groups

Users want to find

 Promote service to groups

Measure success with each

audience



 Who are the key users of your digital 

collections? What steps do you take to 

get feedback from your users about 

access to digital collections?



Make your link widely available

Ensure your presence on local websites

◦ Schools

◦ Adult education centers

◦ Community groups

◦ Local book stores

◦ Local Museum, Galleries, 
Historical Organizations



Placement - for information sharing  

Action steps:

 Positioning your digital 

collection – maximizing 

awareness for the local/global 

community

 Placement of links and 

promotional blurbs where they 

will get noticed



Focus on global community

 Understand net users, global access

 Folks living outside the state/region 

 Understanding new audiences or 
communities of interest



Syndication for impact

 WorldCat.org/WorldCat Local

 Partners / Widgets / Plug-ins
◦ Firefox, Yahoo!, Google toolbar plug-ins

◦ Google Book Search (“Find this book in a library”)

◦ Google Scholar (“Library Search”)

 Search engine optimization



Real traffic in WorldCat

 10,000 libraries online in WorldCat

 2,000,000+ unique visits each month

 700,000+ click-throughs each month

 Users only 3 clicks away from your digital content

 Visibility in WorldCat increased with Digital Collection 

Gateway



Use Registries to promote/



Placement - Search optimization

 Register with search engines

◦ Yahoo - Getting Started Promoting Your Site 

http://help.yahoo.com/l/us/yahoo/geocities

/promote/promote-07.html

◦ Google – How to register with Google, 

http://www.google.com/addurl/

◦ Search Engine Optimization.

http://en.wikipedia.org/wiki/Search_engine_

optimization



http://help.yahoo.com/l/us/yahoo/geocities/promote/promote-07.html
http://help.yahoo.com/l/us/yahoo/geocities/promote/promote-07.html
http://help.yahoo.com/l/us/yahoo/geocities/promote/promote-07.html
http://help.yahoo.com/l/us/yahoo/geocities/promote/promote-07.html
http://www.google.com/addurl/
http://en.wikipedia.org/wiki/Search_engine_optimization
http://en.wikipedia.org/wiki/Search_engine_optimization




Placement where users are

 Libraries on Facebook: 

 Libraries on YouTube:



www.ilovelibraries.org/loveyourlibrary/I

LoveLibrariesonYouTube.cfm

http://www.ilovelibraries.org/loveyourlibrary/ILoveLibrariesonYouTube.cfm
http://www.ilovelibraries.org/loveyourlibrary/ILoveLibrariesonYouTube.cfm


Participation – user involvement

 Personalization – information and services 
users want

 Peer-to-Peer – also know as social 
computing

 CONTENTdm – next enhancement will 
feature more options for user engagement



Delivering value to users

Action steps: 

 Get people involved

 Personalization – relating to 

the local/global community

 More options for interaction 

with users



Case study: King Library Digital 
Collections







Cupcakes Take the Cake



King Library digital treasure hunt



Scavenger Hunt Outcomes

 Open for 30 days

 450 views

 56 entries

 All entries within U.S. (beyond CA)

 Mentioned in 2 articles featuring our 
collection



Promotion of user participation

Collection contribution
◦ Ann Arbor District Library

◦ http://www.aadl.org/node/9986

◦ Maryland Library's Most Wanted - Enoch Pratt 
Free Library

http://www.aadl.org/node/9986
http://www.mdch.org/wanted/
http://www.mdch.org/wanted/
http://www.mdch.org/wanted/
http://www.mdch.org/wanted/
http://www.mdch.org/wanted/




Maryland Library's Most Wanted



How about people 
powered tagging? 

Action steps for participation



Are Descriptions Important To 
Users?

Question 1240, “If you could provide one piece 
of advice to your library, what would it be?”

“Make access to the online search engines 
much easier.   Much of the information I look 
for does not have enough of a description to 
really decide whether it is good information, 
especially if I have to do an interlibrary loan.  
Mostly the descriptions are too vague.”

Source: Perceptions of Libraries and Information 
Resources, OCLC (2005)



Users will provide key 
information

Sources of user supplied metadata:

 Examine the failed search logs 

 Ask users to point out any errors 

they find 

 Ask/enable users to provide 

additional metadata/tagging   



Alumni picture book marketed on Amazon



What do I do with all this 
information?

 Decide who the target audience is 

 Local vs. Global – BOTH?

 Develop an online marketing plan with a 
budget and staff hours.

 Start with the easy things that you only have 
to do once.

 Move on to things that require maintenance.



Make data work for you

 Data used to improve funding

 Develop new marketing

 Promote use of site

 Add real data to monthly – 1/4ly reports

 Promote impact on users

 Collect stories



Final Questions?

 Gayle Palmer

 palmertum@comcast.net

 360 754-8074

 Presentation at 

www.nwcentral.org

mailto:palmertum@comcast.net
http://www.nwcentral.org/

